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Abstract 
The food style defines the behaviour of the consumer or the behaviour of a community function to the wishes and the 
significances regarding the food act; these are closely linked to the procurement, preparation and consumption of food. The 
impact of education on the consumers of animal origin food products was evaluated using a questionnaire structured on three 
categories of respondents: pupils, students and adults; all residents of the Timis County- Romania. The findings indicate a 
preference for meat of 98% of the respondents; mainly chicken, then pork and beef. The high percentage of milk consume is 
influenced by tradition, the age of the respondents and the reasonable price. Students prefer pork and meat products, followed by 
dairy products. Adults prefer chicken meat mainly due to its low price, or because it can be obtained in their own household. Beef 
is considered a dietetic product and does not have a high percentage in the consumers’ preferences, as the tradition and the 
education received do not recommend it. The meat products are not in the preferences of the respondents with high school 
education, this place being occupied by milk and eggs obtained in individual farms. A rational diet implies the consumption of all 
food groups in balanced proportions, function to the age, daily activity and health state.  An educated consumer is an informed 
consumer, constantly prepared to take decisions, to have a responsible behaviour as far as the quantity and the quality of the food 
products of animal origin are concerned. 
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1. Introduction 
The development and the improvement of the industry and agriculture, the implementation of the new discoveries 
of science and technology in all the fields of activity have increased the level of intellectual effort, out of the total 
effort made by the population. Therefore nutrition has to be structured in such a way as to satisfy mainly the needs 
generated by the intellectual effort at the expense of the physical one. The lack of time and the preference for 
processed products lead to the occurrence of a consumer sensitive to the sensorial food qualities, display methods, 
taste, aspect, etc. To save time many people prefer semi-prepared products or food products that require the shortest 
time to prepare and are very tasty (Marin et al. 2013, Sucan: 2012).  
The demographic trends are characterized by an increase of the aged population to the detriment of the young 
population; fact illustrated in the food consumption patterns at the biologic structure. The behaviour patterns, 
characterised by an open systemic functioning, reflect the static or dynamic mechanisms, influenced by factors that 
can determine, or not, the existence of the connections between consumers. Data modeling provides information 
with respect to all the stages through which a product has to pass in order to be selected: the product range, types of 
products, different brands or the situations in which the consumer is in the position to select a store for the purchase 
of goods or services. 
Nowadays, the behaviour of the consumer of food products is characterized by equilibrium and a rational 
manifestation. This development is based on traditions, food habits, inherited or acquired, with implications for 
meeting the nutritional needs of the body, but without neglecting the modernity and the innovation specific to the 
nutritional field (Petroman et al., 2008, our translation).  
When there are imbalances, as far as the ratio between the amounts of food ingested, the nutrient intake and the 
satisfaction of the body needs, it is necessary to adopt measures to rebalance the diet and the nutrition regimes 
(Avramescu et al., 2015). In this regard, an important role has the research done by the experts in nutrition to 
identify through specific methods, the food need, function to some particularities of the consumer. In our opinion, 
the “role of education in a globalized world is to prepare the young generation for real life situations […] you cannot 
confine yourself merely to your own country, you have to think globally, competitively” (Constantin, 2012, p. 
4135). An important aspect is the role of education in promoting a healthy lifestyle by changing and modeling the 
eating behaviour; all these are closely related to information in making the choice of food products (Bela et al., 
2012; Caba: 2008; Dumitrescu et al., 2012; Galison: 1997). 
2. Material and method 
A questionnaire was administered, in order to demonstrate the influence of education on the behaviour of the 
consumer of food products of animal origin. It was structured on three categories of respondents i.e.: pupils, students 
and adults in the Timis county, Romania. 
In view of the analysis, the method for data collection was based on the standardization of the process in order to 
ensure the content and the coherence. The study based on the survey and the sampling method gave us the 
possibility to obtain accurate results based on the sample representativeness. The sample size for each category was 
300 persons; the results obtained were analysed for each sample group by the univariate descriptive analysis, and the 
frequency tables were SPSS generated. 
3. Results and discussion 
The questionnaire administered to the pupils contains a number of 15 questions regarding the quantity, quality 
and structure of the consumption of animal origin food products and three questions referring to factual data. The 
results obtained have been compiled in tables with one-dimensional variable, showing the absolute and relative 
frequency of the occurrence of the responses ratio to the sample. It was found out that, out of the 300 students 
surveyed, 294 eat meat, i.e. 98%. The preference for meat was influenced by family, customs and the traditions of 
the region. Those who do not eat meat declared that the reason is either health, religion or other reasons. The meat 
preferences, function to the species, are the following: 86.5% prefer chicken meat, followed by pork, beef and other 
types of meat. As far as the consumer location is concerned, 83.8% consume chicken meat at home, and 14.20% 
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public food units. Regarding the amount of meat consumed per week, the average meat consumption per family 
member of the pupils is less than the corresponding value given by the statistical data at the national level. 
Concerning the consumption of the dairy products, 33.40 % of the students consume milk, 32.40 % yogurt, and 
29.60% cheese; it can be noticed a higher consumption per year than the annual average. This might be mainly 
caused by age and the preference for this type of food. The preference for the egg consumption is like this: 93.20% 
consume eggs, and only 6.80 % said they do not consume this food product at all. 
In terms of meat consumption among students it was observed that 98.30 % eat meat and only a small percentage, 
i.e.: 1.70 % does not eat meat. The students prefer chicken meat in a percentage of 43.50 percent, and pork in a 
percentage of 32.30 %, beef in a percentage of 13.80 % and only 10.50 % of the respondents have other preferences. 
The results given at the question regarding the preference for different consumption location, the students listed the 
following: 53.00 % at home, 23.60 % public food units and only 13.30 % prepare their own meal. 
The amount of meat consumed per week per household is 2.38 kg, which is less than the average national annual 
consumption, i.e.: 2.85 kilograms. 
By comparing the weighted average meat consumption in the students’ families (2.38kg) and the meat 
consumption corresponding to the pupils' families (2.97 kg ), we can see a higher percentage of the students in the 
total sample group; probably because they usually keep diets or consume smaller amounts of meat. In terms of milk 
and dairy products consumption, 97.00 % of students consume these products and only 3.00% does not consume 
these products. 
According to the results obtained, it can be noticed the particular attention that students pay to the consumption 
of milk and dairy products, which are consumed in the morning at breakfast or as a snack between meals. With 
regard to preferences, cheese is on the first place, followed by yogurt and milk. Students consume on average 2.01 
liters per week; a higher consumption compared to the pupils’ consumption. Out of the total of the 300 students 
interviewed, 295 consume eggs, out of them i.e.: 151 students consume 3-5 eggs per week; the results indicate a 
higher consumption of this product among students. 
As for influencing the eating behaviour during the university studies, the results obtained at the questionnaires 
indicate that 214 students admitted a change in the behaviour due to the knowledge acquired during the studies, i.e. 
71.30 % respectively, and 86 students said they did not change the eating behaviour that is 28.70 %.  
The changing of the eating habits of the 214 students can be structured as follows: 
 
• 57 students, i.e. 27%., indicated that the change of behaviour consisted in correcting the diet and the food 
quantity;  
• 54 students, i.e. 25 %, indicated that they eat healthier because of the information received through the 
specialty university subjects; 
• 43 students, i.e. 20 %, support information activities as far as the chemical composition of the products, the 
processing methods, etc. are concerned; advantages gained during the study period at the specialized lectures; 
• 16 students, i.e. 7%, admitted that they eliminated processed food; 
• 14 students, i.e.: almost 7 %, stated that they no longer eat fatty products, thanks to the knowledge gained in 
terms of rational nutrition. 
 
To analyse the consumption of food products of animal origin of the adult sample group, we constructed 
unidimentional tables with one variable, containing the absolute and relative occurrence frequency of the responses 
at the sample group level. 
Regarding the meat consumption among adults 276 of the respondents consume meat, i.e.: 92%. Their 
preferences for different types of meat are as follows: 
 
• 42.40 % prefer poultry; 
• 27.60 % prefer pork; 
• 18.90 % prefer beef; 
• 11.00 % prefer other types of meat. 
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The preference for chicken meat among adults can be explained by the fact that it is cheap, affordable, and 
dietetic and can be obtained in their own household. The preference for pork is explained by the possibility of 
obtaining it in households, together with the influence of the customs and the traditions. Beef is considered a dietary 
meat, but much more expensive than chicken meat and pork. In terms of the consumption of milk and dairy 
products, they are considered valued food from the nutritious point of view, reason for which they are part of the 
diet of adults. 
After comparing the responses of these three categories, it can be seen that out the total number of respondents 
for each category, most of the students admitted they are milk and dairy products consumers, i.e. 97.00 %, followed 
by pupils with 95.30 % and adults with a percentage of 89.30 %. In terms of eggs consumption, adults consume this 
product at the rate of 97.70 %; a higher percentage of this product was identified at students and pupils.  
The findings of this scientific approach on the impact of education on the consumption of animal products in the 
Timis County illustrate that:  
 
• the majority of the respondents eat meat: pupils 98%, students, 98.30 % and adults 92 %; the reasons given 
are: the family influence, customs and traditions. Those who do not eat meat are motivated by health, religion and 
other reasons; in percentages the data are like this: pupils 2.00 %, students, 1.70 % and adults 8.00%; 
• all the three categories of the respondents mainly prefer chicken meat, i.e.: pupils 86.10 %, students 83.00 
% and adults 77.90 %; pork meat is preferred by 78.20 % of the pupils, 61.70 % of the students and 50.70 % of the 
adults. Beef is preferred by 45.20 % of the pupils, 26.30 % of the students and 34.80 % of the adults. This 
preference for chicken meat is explained by the fact that it is cheaper than the other types of meat, is dietary and can 
be obtained in their own household; 
• the high percentage of those who consume milk and milk products is influenced by tradition, age and the 
price of the products. Out of the total interviewees, 95.30 % admitted the consumption of milk and dairy products. 
Most of the students, i.e.:  94.50 % prefer cheese and the adults prefer milk, in a percentage of 80.20 %. 
• the preference for the consumption of eggs is found in all the three categories of respondents like this:  
pupils 93.20 %, students 98.30 % and adults 97.70 %. 
The findings indicate a preference for meat of 98% of the respondents; mainly chicken, then pork and beef. The 
high percentage of milk consume is influenced by tradition, the age of the respondents, the reasonable price and last 
but not least, the level of education. Students prefer pork and meat products, followed by dairy products. Adults 
prefer chicken meat mainly due to its low price, or because it can be obtained in their own household. Beef is 
considered a dietetic product and does not have a high percentage in the consumers’ preferences as the tradition and 
the education received do not recommend it.  
The meat products are not in the preferences of the respondents with high school education, this place being 
occupied by milk and eggs obtained in individual farms. The number of individual farms is very high as Romanian 
agriculture is mainly characterized by: “the highest percentage of people working in agriculture in the whole 
European Union, duality, as the semi-subsistence and agro-industrial agriculture coexist. […] Its structure does not 
comply with the one of a modern European state; its economic parameters are far away from many of the EU states 
(Constantin, 2014, p.2012)  
In general, it can be seen a real influence of the education and of the school on the two categories, i.e.: pupils and 
students. This is due to the changes in the curricula and the optional subjects that school offers; they contain relevant 
and valuable information for the information and modeling of the consumer of food products of animal origin. 
“Young people should be more informed on matters that can influence their lives […] if they are so sensitive to 
everything that is new”, then why not make them interested in a healthy diet?” (Constantin, 2012, p. 4134). We 
would like to highlight the importance of self-assessment as” students do not have many opportunities to measure 
their progress (they do not answer questions set by the teacher, they do not do short tests, they do not hear 
discussion of problems raised by other students) as it happens in the classroom. This is why self-assessment tests are 
designed as to remedy this deficiency” (Petroman and Petroman, 2012, p. 296). 
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4. Conclusions 
The eating behaviour model of the consumer is influenced by the weighted average ratio to the total population. 
Considering the fact that the consumers have a fast pace in terms of everyday life, and they are constantly eager to 
save time, they make food choices according to the characteristics of the products bought, those who prove safety 
and trust and do not ignore the tradition and the consumer’ habits. 
The consumer, identified with the person who intends to buy and consume a certain good, finds him/herself in 
certain situations when to satisfy his/her needs has to assess the structural, the quantitative and the information 
characteristics of the products. These are closely related to the selling prices, fact that is hard to do due to the lack of 
information in this regard. That is why both the pupils and the students consume a particular type of animal product, 
because they know its properties and its influence on their health.    
According to the results obtained it can be concluded that the education provided in schools has a positive 
influence on the development of skills as far as food consumption is concerned. Each of the categories analysed eat 
meat, students being among the most frequent users; the consumption is influenced by family, customs and 
traditions. The findings of the research indicate that all the three categories prefer chicken meat as it is easier to 
obtain; this is followed pork and beef. Eggs enter the same category being preferred by all the three categories; one 
of the reasons being the high nutrient intake. Another popular category is the consumption of milk and dairy 
products; pupils prefer milk in a percentage of 85.70 %, students in a percentage of 97.00% and adults as in a 
percentage of 80.20 %.  
A rational diet implies the consumption of all the food groups in balanced proportions, function to the age, daily 
activity and health state. An educated consumer is an informed consumer, constantly prepared to take decisions, to 
have a responsible behaviour as far as the quality and the quality of the food products of animal origin are 
concerned, and last but not least avoids any kind of excesses.  
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